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Media Marketing (SMM)

Facebook | Instagram Twitter/X, LinkedIn, 

YouTube Pinterest and more.

Trends:

Tools:  

1.

2. Create a Campaign in Meta Ads Manager

3. Set Up Your Ad Set

a. Location
b. Age
c. Gender

b. Education

and more...
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Creation

WordPress
 (CMS) 

Word Press

WEBSITE
D e s i g n  80-90%

Here are key features of WordPress:

Ease of Use Create 

Themes 

Plugins    

SEO-Friendly   



Indexing Control  

  

  
time.
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site.

SEO Insights:



2. Off-Page SEO

Brand Mentions: 

Site Speed: 
in search rankings.

Mobile-Friendliness:

to ignore.

5. Content SEO

Blog Posts:

rates.

without engaging.

9. Mobile SEO

10. Mobile-First Indexing:

ranking.

User-friendly create and manage a website with WordPress. It 

creation, editing, and management.

Themes

  

Plugins

media integration.

SEO-friendly



2. Off-Page SEO

Brand Mentions: 

Site Speed: 
in search rankings.

Mobile-Friendliness:
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5. Content SEO

Blog Posts:

rates.
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9. Mobile SEO

10. Mobile-First Indexing:

ranking.
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SEO Insights:

Tag management
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Tools:  

1. On-Page SEO

•

• Title Tags:

•

• Headings (H1, H2, H3): 

•

•
users and search engines.

•

•
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2. Off-Page SEO

Brand Mentions: 

Site Speed: 
in search rankings.

Mobile-Friendliness:

to ignore.

5. Content SEO

Blog Posts:

rates.

without engaging.

9. Mobile SEO

10. Mobile-First Indexing:

ranking.
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1. Campaign Types (Modules)

Display Campaigns:
Network.

Shopping Campaigns:

App Campaigns: 

2. Ad Extensions

 Location Extensions
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3. Targeting and Bidding Modules

  Keywords:

 Age, gender, income targeting.

Bid Strategies:
etc.



Marketing

M
o

d
u

les

08

Types:  

Trends:  

Automation.

Tools:
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Formats: 

Trends:

Tools:



Tools: 

Marketing

M
o

d
u

les

10
Trends: 

M
o

d
u

les

11



M
o

d
u

les

13

Marketing
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Trends: 

Platforms:  

Trends:

Tools: 
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Trends: 

Tools:  
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Strategies:
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Platforms: 
Trends: 

Tools:



content.

Tools: 
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Automation
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